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Abstract: The number of women venturing into business is
increasing. There are numerous factors at play for why women
are starting to assert themselves in business. The study aims to
explore the motivating factors of women venturing into business
in Malaysia. Survey questionnaires were collected from 150
women business owner using convenience sampling. Descriptive
analysis and factor analysis were employed in analyzing the data.
Findings revealed the most critical factor motivating these
women to venture into business was for them to be able to pass
on the business to the next successor. Venturing into business for
fun was found to be the least important factors. Motivation
factors were factor analyzed to determine the main groupings of
variables that lead women entrepreneurs to venture into business.
Factor analysis conducted led motivation factors into two main
factors; Business Achievements and Individual/Personal &
Family Influence. This study will help improve strategy for
women entrepreneurs to start business.

Women contribution toward a country’s development has
also been acknowledged worldwide [8, 9]. Accordingly, the
number of women becoming entrepreneur has improved
from year to year [10, 11]. Nevertheless, the percentage of
women entrepreneurs according to countries ranges between
1% to 40% depending on economic development of a
country. Many studies on women entrepreneurs have been
conducted all over the world [12-16]. Nevertheless, studies
on women entrepreneurs in Malaysia especially in
identifying their motives to start a business are still limited
and inadequate [5, 8, 17]. Thus, the present study tries to
fill the gap by conducting study on women entrepreneurs
which focusses on motivation factors.

Index Terms: Entrepreneur, Entrepreneurship, Motivation
Facto, Women Entrepreneur.

Women today are not restricted living in the traditional
way since the number of women involved in business are
huge and many of them are said to be success [18].
Ademokun and Ajayi [19] explained woman entrepreneur is
the one heading and initiating the business enterprise while
Goyal and Parkash [20] claimed women entrepreneur is
referred to woman, who develop, manage and operate a
business venture. Contribution of women entrepreneur
towards a country’s development and growth is undeniable
[18]. Involvement of women in nations’ employment is
crucial in transforming a country to developed country from
developing country [2].
There are numerous reasons why women involved in
business. Factors such as determination, moral support,
capability, confidence, affluence, freedom, hardworking
[21]. Psychological motives which comprise of selfsatisfaction, independence and availability of financing are
the main factors motivate women involved in business [22].
In another study by Raman, Anantharaman [23] the
determinants of women entrepreneur that motivates them are
grouped into economic, work, social, individual and
entrepreneurial factors. Women entrepreneur is motivated
strongly by factors such as the need of having power, ability
to make logical and wise decision and they want to change
[24]. Social and cultural factors, economic factors and legal
and administrative factors are the drivers motivating women
involved in business [18]. Profit, technical skill possessed,

I. INTRODUCTION
Many nations have recognized entrepreneurship among
the important factors of economic growth, productivity,
innovation and employment. The importance of
entrepreneurship is undeniable since entrepreneurship is the
backbone of many developing and developed countries [1].
Women’s involvement in employment is crucial to move a
country from developing to a developed one [2].
Entrepreneurship development has added much momentum
as it brings economic growth, social stability, and
employment opportunity as well as eradicates poverty [3].
There is no doubt entrepreneurship requires equal
participation and opportunities to both men and women.
However, there exists differences between these two groups
when it comes into business [4]. Alam & Jani [5] argued the
growth of women venturing into business is still
significantly lower compered to men. Businesses owned by
women was not given same opportunities since
entrepreneurship are always associated with men [6]. It was
further emphasized that women entrepreneurs tend to view
businesses differently with male entrepreneurs [7].
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previous experience and advises from family members have
also been discovered to be among the motivating factors
motivate women entrepreneurs to go into business [25].
Kumar and Patrick [26] found factors influencing and
motivating women entrepreneur to start business are
internal, external and engagement for instance perks &
rewards and education & competencies. Factors such as
entrepreneurs’ characteristics, social and economic are
described to influence women entrepreneur starting a
business venture [27].

which is “To have fun”. The main factor that is crucial to
women entrepreneurs is “To build a business to pass on” as
it generates the highest mean value of 4.40 followed by
three other factors; “To prove I can do it”, “To increase my
income” and ”To be closer to my family” each generating
mean score of 3.40. The lowest mean score observed in
Table 1 is “To have fun” (M=3.24).
Table 1: Mean Scores for Motivation Factors

III. METHODOLOGY
Quantitative study using self-administered questionnaires
were employed and distributed to women entrepreneurs in
Malaysia. Respondents were requested to state their
agreement on the statement using Likert Scale ranges from
“Strongly Disagree to Strongly Agree”. Higher mean scores
demonstrate the items are the most important while the
lowest mean indicate the items is the least important. This
study adopts the previous survey questionnaire, a popular
research instruments commonly used in many earlier studies
and tested in many countries [28-32]. A total of 150
questionnaires were distributed using convenience sampling
as it is the easiest method to reach and access the sample.
However, 118 responses can only be used for data analysis
representing 78.6 percent response rate. The data obtained
were tested with SPSS statistical software for descriptive
analysis, factor analysis and reliability analysis. Factor
analysis was employed in the study to identify whether
motivations factors can be combined on significant factors.
Keiser-Meyer-Olkin [KMO] is calculated using principal
component analysis extraction method with Varimax
rotation. In addition, calculation for summated score was
also conducted to see which factors influence women
entrepreneurs the most.
IV. RESULTS & FINDINGS
From the demographic profile, the study found that
women entrepreneurs above 40 years of age constitute
58.5% while the balance of 41.5% is below 40 years old.
From a total of 118 respondents, 52.5% are married, 25.4%
are divorced, 11.9% are separated while 10.2% are still
single.
The education background of these women
entrepreneurs is Diploma (9%) followed by Degree (32.7%)
and Master and above (5.8%). Only 38.1% respondents had
tertiary education. Many of these women entrepreneurs
registered their business as sole proprietorship (72%),
followed by private limited company (14.4%) and
partnership (13.6%). The business location of women
entrepreneurs concentrated in the central region (46.4%)
followed by Southern region (24.6%), Northern region
(17.8%) and Eastern Malaysia (10.2%) while only 0.8% of
the business located in the East coast (8%).
Table 1 presents the mean scores and standard deviation
for 11 motivation factors driving women entrepreneurs to
venture into business. The results indicated women
entrepreneurs in Malaysia agreed that these factors do
motivate them to go into business. It was evidenced in the
study where all motivation factors had a mean score of
above 4 except for one factor with a mean score of 3.24
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In identifying the main factors motivating women
entrepreneurs to venture into business, factor analysis was
conducted as shown in Table 2. The Keiser-Meyer-Olkin
(KMO) value indicates the adequacy of sampling and the
data is significant in factor analysis. From the 11 initial
factors, the factor analysis use Principal Component
Analysis with varimax rotation in which only items that
loaded with absolute values greater than 0.6 are shown [33].
The factor analysis led to two factors; Business
Accomplishment and Individual/ Personal & Family
Influence which cumulatively explain 62.17 percent of the
variance.
One
factor
was
named
“Business
Accomplishment” where it comprises of factor “To increase
my income”, “To prove I can do it” and “To be able to use
my past experience and training” which explains 52.28
percent of variance while the other factor is referred as
“Individual/ Personal & Family Influence” and contains 5
factors; “For my own satisfaction and growth”, “To provide
jobs to family members”, “To be closer to my family”, To
have fun” and “I will always have job security” and
accounts for 9.88 percent of variance. In addition to factor
analysis, the reliability test was also calculated where value
below 0.7 are removed [34]. The results from the reliability
test indicate both factors to be above the recommended
value.
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design and use some other motivation factor in their study.
In addition, others may want to delve into challenges
women entrepreneurs face when they go into business

Table 2: Factor Analysis and Reliability Analysis for
Success Factors
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